
1. Database 

4. Reporting/Analysis 

2. Advertisement 

3. Delivery 

•The major advantage of e-mail 

marketing is the ability to distribute 

information to a wide range of 

specific, potential customers at a 

relatively low cost 

 

•It allows an advertiser to “push” a 

message to a specific audience 

and bring them to a website. 

 

•Can track open rates and actual 

web-clicks to your clients website, 

web-clicks can be tracked via 

the clients back end web 

analytics. 
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